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Fashion 

Industry: 
Marketing, 

Buying & 

Promotion

Based in one of the world’s most influential fashion capitals, 

the BA (Hons) Fashion Industry: Marketing, Buying and Promotion 

at the University of West London offers a focused and forward-thinking 

approach to fashion education. The course begins with an exploration of 

all three key disciplines—marketing, buying, and promotion—before allowing 

students to specialise in their chosen pathway from Level 5 onwards.

With smaller cohort sizes, students benefit from personalised guidance and 

one-to-one academic support. The teaching team is composed of professionals 

with strong industry links, ensuring that course content remains current, 

relevant, and aligned with the realities of the fashion business.

The course places a strong emphasis on sustainability and social responsibility, 

encouraging students to develop projects that reflect the evolving values and 

priorities of the global fashion industry. Live projects at Levels 5 and 6 

provide valuable practical experience, enabling students to build a 

portfolio of work that enhances their employability.

Throughout the course, students are encouraged to think critically, 

respond to industry challenges and explore their own ambitions. 

London’s rich fashion landscape—its exhibitions, businesses, and 

trade events—forms an integral part of the learning experience, 

helping students gain access to insights that extend beyond 

the classroom.
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Fashion 

Industry: 
Our Manifesto 

We are shaping future leaders in Fashion Marketing, 

Buying, and Promotion—individuals who are informed, 

adaptable, and ready to contribute meaningfully to a 

fast-changing industry.

Rooted in real-world practice and immersed in the 

cultural energy of London, the course provides direct 

access to industry insights, networks, and 

opportunities.

We place strong emphasis on sustainability and social 

responsibility, encouraging students to think ethically 

and act with purpose.

We champion individuality and diversity, recognising the 

value each student brings to the learning environment.

Our mission is to develop confident, creative graduates 

ready to shape the future of fashion.
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Our Pathways

Branding and Marketing

Buying and Management

Promotion and Imaging
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Branding 

and 

Marketing
The Branding and Marketing pathway 

equips students with research, consumer 

insight, and strategic thinking essential for 

success in fashion. Through trend analysis, 

critical thinking, and creative development, 

students build compelling, future-focused 

marketing strategies. Each project reflects 

a strong understanding of brand identity, 

audience behaviour, and visual 

storytelling—ensuring outcomes are both 

well-informed and aligned with the 

aesthetic, consumer expectations, and 

communication standards of the industry.
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Buying 

and 

Management
The Buying and Management 

pathway develops students’ expertise 

in product analysis, consumer 

demand, and supply chain strategy 

within the fashion industry. With a 

focus on practical knowledge and 

real-world application, students learn 

how to evaluate product performance, 

understand responsible sourcing and 

logistics, and respond to market 

trends. Projects are designed to build 

commercial awareness and decision-

making skills, preparing students to 

manage buying cycles and contribute 

effectively to business operations and 

brand success.
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Promotion 

and 

Imaging
The Promotion and Imaging pathway 

focuses on visual storytelling, blending 

industry knowledge with creative 

expertise to craft impactful marketing 

campaigns. Students develop skills in 

promotion tactics, content creation, and 

research, with a particular emphasis on 

photography and film relevant to 

fashion and lifestyle. Through hands-on 

projects, students learn to create 

compelling visual narratives that 

resonate with audiences, while gaining 

a deep understanding of the latest 

trends and technologies in the visual 

promotion of brands.
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What we do 

differently

Live Projects: Work on live industry projects with SME businesses 

based in and around London, offering real-world experience and 

portfolio-building opportunities.

Personalised Feedback: Small group sizes ensure every student 

receives detailed, bespoke feedback to support their individual 

growth and development.

Industry Mentorship: Guest speakers and industry professionals 

mentor students, guiding them through live projects and sharing 

valuable insights.

Experienced Staff: Our teaching team, composed of active 

industry professionals, brings up-to-date knowledge and practical 

expertise into the classroom.

London as a Learning Hub: Utilise the city for exhibitions, 

placements, mentor talks, and on-location tasks that immerse 

students in the fashion industry’s vibrant landscape.



      

TALK FASHION INDUSTRY @

An audience with

Da te:                   

Friday 27 N ovember 2020 

Time:                    

15.50 - 17.00  (approx.)

Pla tform:              

ZOOM - CLICK HERE TO JOIN OR SAVE URL   

https:/ / us02web.zoom.us/ j/ 83322834834

W ebsite                      
https:/ / www.find y ourintern.com/

Insta gra m                     
https:/ / www.instagram.com/ find y ourintern/

Persona l Bio:

Aside to Founding FYI — Jasmine is also an experienced fashion-focused Graphic Designer. 

Starting her career interning at Cosmo and Harpers Bazaar which transitioned into paid 

roles at Marie Claire Runway, UGG and M&S. Jasmine is a skilful blend of creative and 

strategic; maintaining a Zeitgeist approach to design and imaginative concept creation. 

Strong arts and design professional with a First Class Degree in Fashion Promotion from 

Ravensbourne.

Bra nd Bio :

Find Your Intern is the ONLY platform to find  PAID creative opportunities, supported by an 

active Membership, flo

u

r ishing Community and online Shop. FYI is a 24/ 7 destination and 

tool for modern-day career advice and support.

Jasmine
MacPhee   

From Find Your 
Intern

Talk Industry @ UWL



Our collaborators work 

with us to develop 

Industry Briefs that 

are relevant to the 

industry of today and 

tomorrow.

Our Live 

Projects



Internships & Work Experience:

• Our Curriculum is designed to facilitate Level 5 
students to undertake an Internship / Work 
Experience or to participate in a live industry 
brief.

• We currently have 7 students undertaking work 
experience this semester, with the remainder 
completing a project with River Island.

• 2 students have been given the opportunity to 
curate the costumes for Jon Crewe's new play 
– which is debuting at the Drayton Arms on 
May 13th.

• Several students have gained permanent 
employment from Internship – a current L6 is 
now working part-time within the Selfridge's 
Buying Department and is being mentored for 
a permanent position on graduation.
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Dior – Retail / Styling / Personal Shopping

Burberry – Retail / Styling / Personal Shopping

Common Objective – SM Content & Marketing 

Emilia Wickstead – PR

Liberty - PR

JW Anderson – PR 

Kurt Geiger - Marketing

Jigsaw - Buying

Ideal of Sweden – Social Media Marketing

Goodordering – Social Media Marketing

E.L.V Denim – Social Media Marketing / Styling / PR

FanFare – Social Media Marketing / Styling / PR

Sandro - Marketing 

HEWI London – PR 

Wonderland Magazine – Stylist assistant

All Saints - Buying

Lone Design Club - Merchandising

Justice in Fashion – Social Media content creation

Ideal of Sweden – 
Placement report extract. 
Reports are developed in a 
graphically relevant manner.

Internships & Work Experience:



Alumni Careers
Below gives an insight into the wide variety of exciting job 

roles that our students are progressing onto within the 

Fashion industry. 

Alexander McQueen - Operations Admin Assistant 

AllSaints - Senior Brand Experience Manager 

Aperture Comms - Marketing and Social Media Executive 

Asos - Merchandising Assistant 

Boden - CRM Executive 

Foot Asylum - Regional Visual Merchandiser 

Gucci - women's RTW Client Specialist 

James Purdey & Sons - Account Executive 

JS Health Vitamins - Head of EU Partnerships 

Lacoste - Global Merchandising Footwear Assistant 

Launchmetrics - Customer Success Manager 

Levi Strauss - Visual Merchandising Manager 

Lone Design Club - Store Designer 

Louis Vuitton - Private Client Relations 

Montblanc - Logistics and Operations Administrator 

New Era Cap, Mexico - Sourcing and Brand Extension 

Executive 

Rosalique Skincare - Marketing Executive 

Shiseido Group - Store Design Coordinator 

Toki Territory, New York - Global Sourcing & Distribution 

Assistant 

Turnball & Asser - Marketing & Visual Merchandiser 

Victoria Beckham - Logistics Operations 

Watches of Switzerland - Virtual Boutique Client Specialist 

Zara - Product & Trends Controller (Footwear & Bags) 



14

Chanda Pandya

Simon Hanna

David Thomas

Heather Dupay

Richard Gray

Chantelle Morton & Abigail Summerfield

Nick Holbrook Charlotte Turner

Sarah Askew

Team
We have a great team of 

experts that support our 
student groups and are 

passionate about what they 

do and their role in helping to 
guide the next generation.

https://www.linkedin.com/in/chanda-pandya-14603725/?originalSubdomain=uk
https://www.simonhanna.com/Pharrell--Woolworths-SA/1
https://www.thomfong.com/
https://www.linkedin.com/in/heather-dupay-ab262b27/?originalSubdomain=uk
https://www.showstudio.com/contributors/richard_gray
https://www.linkedin.com/company/fridaytakeaway/?originalSubdomain=uk
https://nickholbrook.wordpress.com/2012/12/
https://www.linkedin.com/in/charlotteturner1/?originalSubdomain=uk
https://visualmerchandisingconsultant.co.uk/


Heather 
Dupay

Academic Year 2020/21

Heather is a creative fashion business and design 

educator with broad experience of lecturing and 
curriculum development in fashion buying and 

management, fashion design, textiles and art & 

design, within HE and FE environments. 

With over 15 years' industry experience within 
fashion buying, product development and 

management for both premium and high-street 

brands, Heather is now a passionate industry 
collaborator, with a keen interest in responsible 

design and production practices, and a focus on 
sustainability and circularity.



David
Thomas

Academic Year 2020/21

David brings over 15 years of experience in 

higher education, specialising in curriculum 
design and delivery with a focus on industry 

project development. For over 10 years, he 

has presented projects and research 
internationally, contributing to global 

discussions on education innovation. David 
develops models that explore commercial 

education and knowledge preservation for 

future generations. As co-founder of 
ThomFong, a design and strategy 

consultancy, he collaborates with businesses 
in fashion, conservation, and health. He also 

works with student groups to explore the 

future of industry and foster forward-thinking 
solutions.



Charlotte
Turner

Academic Year 2020/21

Charlotte is a sustainable and regenerative fashion and 

textiles focused educator, consultant, commentator, 

advisor and business mentor working with students, 

brands, retailers and manufacturers on the creative and 

strategic development, production, distribution, retail, 

branding, marketing, communication, use and reimagining 

of fashion and textiles related products and services. 

15+ years’ work in this field for both industry and HE has 

focused on building and supporting responsible 

businesses with long-term sustainability strategies; to 

develop, create, market and sell products and services in 

the most socially, culturally and environmentally 

responsible ways possible; and communicate authentically 

about sustainability related achievements and goals in 

accordance with current marketing and greenwashing 

guidelines. 
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At Level 6, the course aims to create a community of learning 
that fosters collaboration, individual progression and professional awareness and 
relevance. All students are assigned to shared modules and are required to 
negotiate their outcomes for assessment in each module, as relevant to their 
discipline and their career aspirations. The course aims to facilitate the process of 
networking and career building by focusing on graduate scheme application and 
alignment of module outcomes to industry live projects and collaborations via the 
External Brief module and the Major Negotiated Project module. There is also an 
emphasis on academic and professional silks attainment that recognises the 
industry context of today for many graduates.  The ability to research effectively 
whilst utilising ‘online’ data to create content, analyse product/services and 
strategise is essential. The course aims to facilitate the development of these skills 
and to offer a level of confidence and Achievement to each student that positively 
reflects their engagement.  

  

Our students will:  

• refine primary and secondary research techniques that utilise recognised 
methodology and ethical considerations.  

• focus on understanding data analysis and storytelling within fashion retail, as 
a reaction to the changes in the modern industry.  

• work directly with external clients to fulfil briefs and present outcomes in a 
professional context.   

• develop a major project outcome that allows the student to explore their 
interests and strengths to an advanced level.  

• produce an industry ready and relevant portfolio as our final graduate 
outcome.  
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Level 6  
  

Research Planning and Application   
 
This module focuses on developing the learner's ability to plan and organise 
research methods and tasks relevant to the development of a Major Negotiated 
Project.  Learners gain insight into Gantt Chart planning, Research methodology, 
Ethical consideration, primary research planning and aligning career aspirations 
with module outcomes. The student will also be required to present ideas to 
promote autonomous decision making.   
  
Assessments include:  
  
• Ideas Presentations  
• Report Analysis  
• Peer Assessment  
  
  

Fashion Data Analysis  
and Storytelling    
 
The module will focus on the role of data analysis and data storytelling in a 
commercial environment. Students will be required to complete a set of tasks that 
will involve collating and analysing data for a variety of objectives to test their 
understanding and skills application.  Individuals will then be required to apply 
innovative ideas on how to highlight a perspective or idea utilising data in a 
creatively engaging context.   
   
Assessments include:  
  
• Ideas Presentations  
• Data analysis via written and visual narration  
  
  

Fashion External Brief  
 
The module will develop the learner’s business, project management and 
consultancy skills, with the investigation of a series of key challenges and 
implementation of the launch of a proposed concept for a fashion brand. Learners 
will work individually and collaboratively on the execution of a creative 
developmental plan and proposal for a specified fashion brand, together with 
supporting research which provides a justification of the methods and approaches 
used in relation of the brief’s objectives.  Industry relevant problem-solving and 
articulation skills are focused upon in this module.  
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Assessments include:  
  
• Ideas Presentations  
• Group work  
• External Client Feedback   
  
    
  

Major Negotiated project  
 
The module’s sole objective is to develop the confidence of the individual learner 
in both academic research application and project realisation.  The learner is 
required to act upon the strategies identified within the semester 1 module – 
Research Planning and complete a series of research outcomes that will allow 
them to develop a project realisation relevant to the industry sector they wish to 
engage with. The students will negotiate their own brief and set and articulate 
clear deadlines that lead to the successful completion of the module.  
  
Assessments include:  
  
• Ideas Presentations  
• Written analysis and supporting summary  
• Project planning and realisation   
  
  
  

Industry Portfolio  
 
The module is intended to support and develop an industry focused digital 
portfolio.  It is designed to give the student the opportunity to develop an individual 
approach and style that will aid them in future career progression.   The structure 
focuses initially on peer assessment and seminars based on presenting and 
analysing examples.  The module then progresses to a series of one-to-one 
tutorial sessions that utilise industry professionals in order to offer relevant and 
direct feedback on portfolio presentation ideas. Students are required to state the 
objective of their portfolio in terms of appealing to a selected audience for the 
tutors to offer appropriate guidance.  
  
Assessments include:  
  
• Proposal presentation (Portfolio Direction / Audience recognition)  
• One to one Feedback on Portfolio development  
• Portfolio submission  
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Module 
Code Module Title Module 

Level Core   Optional Assessment 
Type 

Assessment 
Number 

AD50265E 
Professional 
Development and 
Industry Practise 

5 Core  

Oral 
Assignment 
 
Portfolio 
 
Portfolio 

3 

AD50266E 
Social Responsibility 
and  
Sustainable Practise 

5 Core  

Written 
Assignment 
 
Artefact 

2 

AD50267E Fashion Media and PR 5 Route  
Portfolio 
 
Artefact 

2 

AD50268E Fashion Range 
Planning 5 Route  

Written 
Assignment 
 
Oral 
Assignment 
 
Written 
Assignment 

3 

AD50270E Fashion Photography 5 Route  
Portfolio 
 
Artefact 

2 

 

AD60191E Entrepreneurship 
Portfolio  6 Core  Portfolio 1 

AD60192E External Presentation 
and Pitch  6 Core  Portfolio 1 

AD60193E Luxury Fashion 
Concept  6 Route  Portfolio 1 

AD60194E Major Negotiated 
Project  6 Core  Portfolio 1 

AD60195E Research Planning  6 Core  Portfolio 1 

AD60197E Fashion Promotion: 
External Brief  6 Route  Portfolio 1 
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Industry  

Engagement: 

The core of our curriculum
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Live 
Projects
Blackhorse 

Lane Atelier
A client project that 

consisted of narrative and 

storytelling for social media, 

Supply Chain analysis and 

Digital Product Passport idea 

development 
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Live 
Projects

British Academy + 

SOS-UK

Focus on the development of 

an application proposal for 

Ealing Council to promote 

clothing exchange. 

Students awarded £5,000, 

which was used to develop a 

sustainable event at the 

Ealing Project, and a recent 

legacy event within the SU 

space.



33

Live 
Projects

Green Threads 

(TRAID + ERC)
An event designed and 

curated by the student 

group to educate on the 

negative impacts of fast 

fashion and to encourage 

responsible consumption 

- by clothes swapping, 

repair and donation. 
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Alchemy
A client project that 

consisted of product 

analysis, transactional 

website build proposal, 

and the creation and 

launch of an exciting 

visual campaign for the 

brand.

Live 
Projects
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Student 
Engagement &

Experience

In January, as part of our enhancement week 
activities we developed a project with Dazed 

Studio. Our students had their work featured 
online by Dazed Studio and took part in live 

podcasts as part of the company's research 

directives. This project saw levels 4,5 and 6 
working together on one project.

MOVING FORWARD
The course should develop ways to facilitate 
these types of projects and to integrate them 

into module outcomes in order to maximise 
attendance and engagement. Overall, 

engagement was very positive but as it was not 
mandatory, not all students attended and 
engaged.
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Co 

Collaboration
Our work with Dazed Studio 

will continue, taking part in 

podcasts and live projects to 

gain insight into research and 

opinions that matter to fashion 

and lifestyle audiences.
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Trips 
Real World
Engagement 

with the student groups 

is key. We utilise 

London as much as 

possible to show 

students the wealth of 

research and idea 

development that can 

come from first-hand 

experience.
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Building 
a community



Our Students, 
their voices

Academic Year 2020/21

Hear from some of our graduates of 2024, discussing their ideas. 

Our students have been commended by industry experts for the 

professionalism and confidence shown when presenting and 

conveying their ideas to audiences. 



An 
introduction 
to Hanna

Academic Year 2020/21

Video link 

https://youtu.be/C760X0GKU34?si=MEe-LECh_P0jPgFO


An 
introduction 
to Bianca

Academic Year 2020/21

Video link 

https://youtu.be/q7zrK2WMsd0?si=rUZrKhWMtB6qg91G


An 
introduction 
to Amy

Academic Year 2020/21

Video link 

https://youtu.be/6WBX9vrK9p4?si=XJH1u38nLLAulPlo


Academic Year 2021/22

https://www.fashionbusinessgraduates.com/

Student
website
The students presenting work online has 

been integral to the development of 

expectations and skill levels at each 

year. It has allowed the course to evolve 

aesthetic relevance and retains an 

emphasis on the need for a portfolio. It 

has also aided in developing 

collaboration opportunity for live 

projects.

https://www.fashionbusinessgraduates.com/


Thank you very much for your time.

Please do contact the team if you would like 

to know more about what we are doing.

Heather Dupay

Heather.dupay@uwl.ac.uk

Pathway Leader – 

BA (Hons) Fashion Industry: Buying & 

Management

Joint Pathway Leader - 

BA (Hons) Fashion Industry: Branding & Marketing

David Thomas

Davidm.thomas@uwl.ac.uk

Pathway Leader – 

BA (Hons) Fashion Industry: Promotion & Imaging

Joint Pathway Leader -

BA (Hons) Fashion Industry: Branding & Marketing

mailto:Heather.dupay@uwl.ac.uk
mailto:Davidm.thomas@uwl.ac.uk
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